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This book is a response to the need for a holistic solution to the problems associated with values-less 
conducts in business by proposing frameworks for the values-based innovative and entrepreneurial 
conducts in organizations, particularly from the Islamic worldview. It contains chapters that examine 
the concepts of innovation and entrepreneurship from the Islamic worldview, principles and 
concepts. The aim is to bring to light important Islamic ethical constructs that define the concepts of 
innovation behavior and entrepreneurship in business. The book begins by identifying research gaps 
within the conventional innovation and entrepreneurship literature, which the chapters the books 
undertake to address. Through the five chapters of this book, the authors deliberate on the 
dimensions of firm growth, the behavioural and psychological aspects of innovation and 
entrepreneurship conduct, as well as the innovation process and systems. The values-based 
constructs and models presented in this book not only bring Islamic worldview and values concepts 
into the mainstream management literature, but also enrich the existing values based literature. The 
book's focus on the values-based concepts further broadens the reader's perspective on the 
business and entrepreneurial conduct. The book is positioned for advance-level undergraduate and 
postgraduate students, researchers, academicians, as well as practitioners. The materials are 
suitable as supplementary readings for courses on Innovation and Entrepreneurship, Management 
of Organization, and Management from the Islamic Perspective. 
